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WHY NOBODY
CLICKS YOUR
CONTENT. . .
Are you putting hours into crafting
valuable content, only to see it go
unnoticed or underperform?

You’re not alone—we also understand
the frustration of low engagement and
conversion rates when you’ve made
some great material. The truth is,
today’s digital world is overflowing with
information. To stand out, we have to
get people’s attention from the very
first line. 

Annoyingly, the articles that do this
most effectively are usually what I’d
call “clickbait”: the headline sounds
unmissable but, once you click, you’re
faced with a below-par article that
doesn’t deliver on it’s promises. I’m
definitely NOT suggesting you do this! 

However, there are a lot of things we
can learn from clickbait and, if we can
harness its formulaic headlines that get
people engaged, we can draw readers
to content they’ll actually value. 

In this guide, we’ll dive into the
psychology of clickbait, give you proven
formulas, and actionable tips to help
you craft headlines that get people
clicking and keep them engaged from
start to finish. 

Let’s transform your content’s
performance with headlines that truly
convert.



Clickbait headlines get a bad rap, but when used ethically, they’re one of the
most powerful tools in your marketing arsenal. Why? Because they tap into the
emotional part of the brain – what Dr. Steve Peters in The Chimp Paradox calls
the "Chimp brain." This is the part of our brain that’s all about survival, so it
reacts fast, without logic or analysis. And that’s exactly what you want when
you're trying to get someone’s attention in a crowded marketplace.

Most of us are bombarded with marketing messages all day long, and the
human brain is wired to filter out the noise. But the Chimp brain? It’s wired to
react. That’s why clickbait headlines are so effective—they grab the Chimp’s
attention by evoking curiosity, fear, or excitement. These emotional triggers
cause the Chimp to act before the logical part of the brain kicks in.

But it doesn’t stop there. The structure of these headlines is key. They’re
designed to provoke emotions that make people want to learn more, solve a
problem, or avoid a negative outcome. They often include numbers, curiosity
hooks, and phrases that highlight hidden knowledge or mistakes—tapping into
our natural fear of missing out or making an error.

So, when you create headlines that follow these patterns, you’re not tricking
people—you’re speaking directly to the part of their brain that needs to know
more. Whether it’s a blog post, a sales page, or an email subject line, using
these headline structures can drive more engagement and action from your
audience.

In the following pages, you’ll find some of the most effective clickbait headline
structures that have been proven to capture attention and drive results. Use
them as templates to create your own headlines, and you’ll start seeing the
difference in how your audience reacts to your content. Remember, once you’ve
got their attention, it’s your job to deliver value—because the Chimp brain
might act fast, but the human brain decides whether to stick around.

WHY CLICKBAIT WORKS

https://amzn.to/3vPR8jr


CLICKBAIT HEADLINES

Here’s a list of popular clickbait headline structures that can be adapted for
various purposes:

1. "X Reasons Why [Target Audience] Struggle with [Problem]"
Example: 7 Reasons Why Startups Struggle with Funding

2. "X Things You Didn’t Know About [Topic]"
Example: 10 Things You Didn’t Know About Cloud Security

3. "X Tips to Improve [Process/Outcome] Immediately"
Example: 5 Tips to Improve Your Software’s Speed Immediately

4. "X Secrets [Industry Experts] Don’t Want You to Know"
Example: 3 Secrets Top Engineers Don’t Want You to Know About System
Design

5. "X Mistakes That Are Killing Your [Process/Goal]"
Example: 6 Mistakes That Are Killing Your SaaS Growth

6. "X Best Ways to [Achieve Desired Outcome]"
Example: 8 Best Ways to Streamline Your Product Development Cycle

7. "X Signs You’re Doing [Something] Wrong"
Example: 5 Signs You’re Managing Your IT Infrastructure Wrong

8. "X Strategies to [Achieve Goal] Like a Pro"
Example: 7 Strategies to Code Like a Pro

9. "X Myths About [Topic] You Need to Stop Believing"
Example: 4 Myths About AI You Need to Stop Believing

10. "X Simple Hacks to [Solve Problem]"
Example: 10 Simple Hacks to Boost Your Software’s Security



11. "Why Your [Aspect of Business] Is Failing (And How to Fix It)"  
Example: Why Your Automation Strategy Is Failing (And How to Fix It)

12. "What’s Really Causing Your [Problem]?"
Example: What’s Really Causing Your Network Downtime?

13. "How [Successful Person/Business] Solved [Problem]"
Example: How This Tech Startup Solved Their Server Outage Problem

14. "The Shocking Truth About [Topic]"
Example: The Shocking Truth About AI and Job Automation

15. "This is Why Your [Process/Tool] Isn’t Working (And What to Do About It)"  
Example: This is Why Your Email List isn’t Growing (And What to Do About It)

16. "What [Experts/Influencers] Don’t Tell You About [Topic]" 
Example: What Software Developers Don’t Tell You About Open Source

17. "You Won’t Believe What [Subject] Did to [Achieve Goal]"
Example: You Won’t Believe What This Company Did to Triple Their Growth

18. "This [Simple Tool/Trick] Could Save You [Time/Money]"
Example: This One Trick Could Save You Hours on Debugging

19. "The Surprising Reason Why
[Outcome] Happens"
Example: The Surprising Reason Why
Your Code Breaks Under Load

20. "What Happens When You [Try/Do
Something]"
Example: What Happens When You
Don’t Prioritise Software Testing?

21. "Why You’re Losing [Valuable Thing]
(And How to Stop It)"
Example: Why You’re Losing Clients to
Competitors (And How to Stop It)

22. "Don’t [Relevant action] Until You
Have Tried [Process]"  
Example: Don’t Make Another
Investment Until You’ve Checked
These Financial Tips”



23. "The Risk You Didn’t Know You Were Taking With [Topic]"
Example: The Risk You Didn’t Know You Were Taking With Cloud Storage

24. "Is Your [Business Aspect] at Risk? Find Out Now"
Example: Is Your Data Security at Risk? Find Out Now

25. "This Mistake Could Be Costing You Thousands in [Business Aspect]" 
Example: This One Mistake Could Be Costing You Thousands in Server Costs

These structures are designed to tap into readers' curiosity, fears, or desire to
solve a problem quickly, which is why they work so well for both clickbait and
general marketing.

By understanding the psychology behind clickbait and applying these formulas,
you’re equipped to create headlines that captivate, engage, and inspire readers
to click.

Remember, effective clickbait isn’t about trickery—it’s about delivering on the
promises you make. Use these strategies to attract attention authentically,
boost engagement, and give your content the audience it deserves. Now, it’s
time to put these tips into action and start seeing real results. Watch your
headlines draw in readers, increase conversions, and elevate your content to
new heights.

Ready to start creating headlines that convert? Book a call with us today to
make sure your content is strategic and doesn't go unnoticed.  

https://rosconkie.com/contact
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